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A Study on M-Commerce Activation Plan
: Focused on law and regulation issues
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4 FAAEAE SAUE Astd HE F7 ed FRE H dojHAR
goiE Hau Ak, vejEAFe AEGACE FAME 53] FH AAFAAE
ARPUCHIAQI R HI®&)E FdiAsIE SAAd ez EANYE Aoz o3
"t

[E 4] ZAHA X198 M-Commercerld MY

World 2002 2003 2004 2005
Cellufar Subscribers(m) 10175 1,206.3 1393 1,559.1
Penetration 17% 20% 23% 25%
Mobile e-commerce users(m) 1389 249.1 3734 499.3
Penetration 14% 21%% 21% 32%
Mobile e-commerce service
take up(m)
Business—to—business 417 729 95.5 116
Business-to-consumer 97.2 176.4 278 383.3
Revenue($m) 37,874 82,584 140,258 | 210,783
Business 13,907 31,323 49877 70,587
Consumer 23967 51,260 90,381 140,196

A& OVUM, Mobile E-Commerce: market strategies, 2000

M-Commerce?t]#He] 732 20063 59522 20003 Bl 238} F7}slx B2Bw=
20069 191,600k HA A 150 F7ksh, B2Cel 7 §- 398330%tg o2 o 28v] F7Hd A
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(voice) ¥&ol %7 9700 ZeolA 19 71009 Do 9 Aoz Ho)y
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2} #: Gartner Dataquest 2p5 2544, 2002.11.
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[2@ 4] 20039 78 M-Commerce 2ol $el&

o] A ZpA(Fa, FH, &%) o]EHHe)Ae 2003 AAFH M-Commerce
919l 60%E AT Hor wam ok, I 9o o Hdgo|XelAel 4, WY

e (o]l FHAA L), nARE & ARdu], Hebge] I f& Sl
2. M-Commerce sHi8lg 2 MY
M-Commerce WA TFRE AR Ase 571 4o ol &EAle4d &
f, 7]gbdel ol ey Fd Fe| slom FHF Az} odact F4
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[B 5 M-Commerce AIZ Mgt

2002 2003 2004 2005
Cellular Subscribers(m) 409 430 | 438 44.4
Penetration 87% 91% 92% 92%
Mobile e-commerce users(m) 70 11.6 159 19.9
Penetration 17% 27% 6% 45%
Mobile e—commerce service take
Business—to-business 1.9 3.1 39 4.3
Business—to—consumer 51 85 12.0 15.6
Revenue($m) — 2,088.70 4,191.00 6,320.60 8581.80
Business 710.7 1,481.00 218090 | 275270
Consumer 1,378.00 2.710.00 4,139.80 5,829.20
Operator revenues
Total operator revenues($m) 270.2 456.3 592.9 692.9
Proportion of total revenues 13% 11% 9% 8%

Ag: (& 4]9% ¥4

U M-Commercer] F& ‘99 I o|F A satgate] FHAJAE Y Ml FfA
Z AREHJY FAJNEY A FE szl 20028 HA 2600 H oz T4
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ALE deze, AY Fol FFE oFH, F4AHY, ARelH Fo] sodus F
Alelth. B2Bo] A ¢ thdd Al JheAd e AAEHD o, HAR AFGE A
Aol 8% o} Aug AHolr} <& Seof, IFIFEle] FEREYA LY, A
o] EHA gt T& & F 9tk

k2] 744 M-CommerceZFIAHE 20066 1399005H4 0.2 2000030 H)&) 194 Z71a

Adojr) B2Bel 7% 2006 quigkH oz 20000 BlE 14wl FUlsta, B2Cel A
2006 1359k o2 o6uf 2 F43 7 H%elth,

FuWl M-Commercer]F2] 7lwte] H 74 2 HaA32 83 2498
B AUE ok Muls sde R mel ¥ A stso R 449 diolr
oldl, Bkl F, WEHZ W o 7t H EFs 58 ¥F A5HeE AA
Hojot 3}, o)eh FAl Al A v AulAzt EEEHo okt M-Commerce?t
2AsE Aot
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I
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1) FHAEd AFAYL 2 S48 A, F3HAZNGTY NEAGATE: T eFGAT
Algl= 01-405, 2001.12. pp. 79-89.

12) WiEae, I FMJU A} FREN, FAY 5, ITHAFTAATY, 20009,
p.2b.
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ABSTRACT

A Study on M-Commerce Activation Plan
: Focused on law and regulation issues

Bae, Hong-Kyun* - Park, Kil-Sang**

Mobile commerce is becoming the leading industry in information
technology market, after the success of internet. This paper studies
M-Commerce market and its law and regulation issues. For this study, various
applications for M-Commerce were examined. The market trend of
M-Commerce and Mobile Commerce market in Korea were studied. The paper
shows the direction through M-Commerce and applications and political issues
in M-Commerce market were discussed.

Key words @ M-Commerce, Mobile Internet, Policy, Mobile

Telecommunications, Mobile

+ x% [nternational Trade, Sangji University
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