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ABSTRACT

A Study on the Relationships between New Product
Development and New Product Performance: The
Moderating Role of Industry Characteristics and

Firm's Size

Choi, Won-Ii* - Kim, Chang-Dae**

A continuous development of new products is the lifeblood for firms that
hope to remain competitive in competitive circumstances. Ongoing success
in such circumstances is dependent on performing new product development
processes.

Most previous studies of new product development process have
examined which activity has influence to new product performance. But
these studies focus exclusively on firms in a specific industry and did not
consider firm's size. So this study examined the relationships between new
product development and new product performance and the moderating role
of industry characteristics and firm's size.

The major findings of this study are summarized as follows;

First, performing every new product development activities is important to
new product success In non-high tech industry, but it is not appear to be
of any significance in the high tech industry.

Second, performing pre—development activities is important to small to
medium sized firm, and performing manufacturing activities is important to
large sized firm.

Key words @ New Product Development, New Product Performance,
Pre-development  Activities, Manufacturing  Activities,
Marketing Activities
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