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ABSTRACT

A Study on the Activation Strategy of Korea e-business in
China Market

Lee, Kang-Hun#*

Korea has the best internet infrastructures and information technologies in
this world. This means our e-business have the most powerful competitiveness
in the global e-market. Recently, China has became one of the largest
commercial market in the world by her successful consecutive economic
development together with mammoth 1.3 billion population.

The economic growth rate of China has amounted up to 8% in the year of
2002 and the foreign trade amount has been performed more than 620 billion US
dollars (export 325 billion$ and import 295 billion$) last year.

Korea also exported to this market 24 billion dollars and imported 17 billion
dollars.

By positive trading with this country, we have got trade profit almost 6.3 billion
dollars last year and it caused China the second largest export market to our
country. ‘ '

However, the export commodities have been composed mostly with off-line goods and
services,

In this paper, by above reasons, the activation strategy of Korea e-business
in China market is requested. The brief suggestion to enlarge e-business are as
follows. '

1. The Korean enterprise should be informed to the e-business policy trend of
China government market flow.

2. Direct investment of e-business infrastructures by our business with the
partnership of China government.

3. Early opening of common (two countries) electronic-commerce mart in the
main cities of China.

4. The technical development centers and laboratories in China should be
established by our business and help China business develop their e-business
technology and management.

Keywords @ Korea ‘ ‘e-business, China Market, Internet Infrastructures,
Information Technologies :

* Professor, Division of Information and Electronic Commerce, Wonkwang University

- 124 -



	중국 시장에서 한국기업의 e-business 활성화 전략
	개요
	Ⅰ. 서론
	Ⅱ. 중국의 e-business 환경
	Ⅲ. 한국의 e-business 현황
	Ⅳ. 중국시장에서의 e-business 활성화 전략
	Ⅴ. 결론
	참고문헌
	ABSTRACT




