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ABSTRACT

A Study of Brand Switching Factors in Buying Products

Kim, Young-il - Yun, Cha-Young

When it comes to establishing corporate’s brand switching strategy, it as important
meaning. Because brand switching strategy has the most two important effects on
consumers purchasing tendencies.

One is to maintain customers who have brand lovalty, the other is to court the
customers who have purchased other brand products. For customer in the past, brand
switching occurs when they were not satisfied with qualities of products. But recently
these streaks have been changed. Curiosities to certain brand or boresome of brand,
they have used also be leading factors of brand switching.

This article focused on all that matter that effect brand switching. For that we
selected college students especially live inner city and outskirts of seoul. Also this
empirical study limits sample to female only. The reason is this study will only
concentrate on the usage of cosmetics that for basic skin care products.

First we presume the brand switching factors would be advertising satisfaction of
product, promotion, anecdotal effect of goods, corporate image and brand image. The
results shows our study frame was apparently accurate. Images of advertising are
more important than advertising model. Given product satisfaction, priority is still
quality of product, buy the prices is no longer ignoring factor.

We expect the finding about brand switching on this article gives some weighted
clues to establish brand switching marketing strategies. Because our study deals with

new tendencies of the newest generation that use basic skin care products.
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